13th INTERNATIONAL PRODUCT DEVELOPMENT MANAGEMENT CONFERENCE
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Conference location: Palazzo delle Stelline, Milan
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Corso Magenta, 61- 20123 Milano – Italy

tel. +39 02.45462420 - fax. +39 02.45462419
P R O G R A M M E
Sunday, June 11, 2006
17:30 - 19:00
Welcome Reception & Registration with cocktail: Palazzo delle Stelline
17:30 - 19:00
Visit to Cenacolo Vinciano di Santa Maria delle Grazie (exact schedule for each visit will be provided very soon to registered people)
Monday, June 12, 2006
08:30 - 09:00
Registration: Palazzo delle Stelline
09.00 – 10.00:
Plenary session: Sala Leonardo
Christer Karlsson – Welcome


Roberto Verganti – Introduction to the conference


Tommaso Buganza – Conference logistics
Industrial Keynote address 1: Aldo Romano, CEO, STMicroelectronics Italy (http://www.st.com/stonline/) 
10:00 - 10:30
Coffee/Tea Break
10:30 - 12:00
Parallel Sessions

	
	Sala Leonardo
	Sala Chagall
	Sala Agnesi
	Sala San Carlo Borromeo
	Sala Solari
	Sala Verdi

	
	Product Development Strategy

Chair :
Paul Coughlan 
	Product Development Technologies
Chair :
Antonio Fernandes
	Organizing for Product Development

Chair : 
Harry Boer
	Marketing Users and Product Development
Chair :
Armand Hatchuel
	Product Development Process
Chair :
John Christensen
	Networks and alliances in PD
Chair :
Keith Goffin

	10.30
-

11.00
	TOP MANAGEMENT INNOVATION ORIENTATION, MARKET ORIENTATION AND COMPETENCE MANAGEMENT AS ANTECEDENTS OF PRODUCT INNOVATION SUCCESS AND FIRM PERFORMANCE

MATZLER KURT - FRANZ BAILOM
	FACTORS IMPACTING IT USAGE AND NEW PRODUCT EFFECTIVENESS

BARCZAK GLORIA - FAREENA SULTAN -ERIK JAN HULTINK
	THE EFFECTIVENESS OF DIFFERENT MECHANISMS FOR INTEGRATING ENGINEERING DISCIPLINES IN COMPLEX PRODUCT DEVELOPMENT

ADAMSSON NIKLAS  
	CONSUMERS PERCEPTIONS OF “BEING INNOVATIVE”

ACUR NURAN - AHMET EKICI
	WHAT IS THE INFLUENCE OF THE FRONT END OF INNOVATION, PROJECT AND COMPANY RELATED FACTORS ON NEW PRODUCT DEVELOPMENT PERFORMANCE?

BERTELS HEIDI - JAN BUIJS
	TIES THAT MAY NOT MATTER: THE MEDIATING ROLE OF TRUST IN EFFECTIVE INFORMATION EXCHANGE

BSTIELER LUDWIG - PETER LANE

	11.00

-

11.30
	FRAMEWORK FOR PRODUCT INNOVATION STRATEGIC MANAGEMENT

PARRA IGOR - PETER J. SACKETT - KAMAL SEHDEV
	INDUSTRY EVOLUTION TOWARDS CONVERGENCE TERMINALS WITH VALUE NETWORK AND PLATFORMS

ILVESMAKI MARKKU - TERO JUUTI
	THE EFFECT OF OPERATIONAL COLLABORATIVE CAPABILITIES ON NEW PRODUCT DEVELOPMENT PROJECTS

BLINDENBACH-DRIESSEN FLOORTJE - JAN VAN DEN ENDE
	DRIVERS OF CONSUMERS’ REACTIONS TO HIGH-TECHNOLOGY PRODUCTS: THE UK MOBILE PHONE 

LEE JONG-HO 
	TOWARDS A TAXONOMY OF AMBIGUITY AT THE FUZZY FRONT END OF NEW PRODUCT DEVELOPMENT

BRUN ERIC - ALF STEINAR SAETRE
	THE MOTIVE OF TIE FORMATION IN TECHNOLOGICAL NETWORK: THE INTERACTION OF STATUS AND CROWDING

KISHI NAOKO 

	11.30

-

12.00
	THE FOUNDATIONS OF RADICAL AND INCREMENTAL INNOVATION: A FRAMEWORK OF MANAGERS INVOLVEMENT

MIKKOLA JULIANA HSUAN - KARIN TOLLIN
	OR/MS APPLICATION IN ACTIVE PHARMA CEUTICAL INGREDIENT NEW PRODUCT DEVELOPMENT PROCESS.

SINGH KASHI - ATANU CHAUDHURI


	SUCCESSFUL PRODUCT DEVELOPMENT AFTER FIRM ACQUISITIONS: THE ROLE OF RESEARCH AND DEVELOPMENT

GRIMPE CHRISTOPH 
	THE STRATEGIC PRODUCT DEVELOPMENT FOR INNOVATIVE PRODUCT MARKET: THE CASE OF THE JAPANESE DIGITAL CAMERA MARKET

ISHIOKA MASARU - KAZUHIKO YASUDA
	THE FRONT-END AND THE INNOVATION ENGINE IN TWO CASES

LINDROOS MALKUS - JARNO POSKELA - PEKKA BERG - HANNA NORDLUND - JUSSI PIHLAJAMAA
	EFFECTS OF DYADIC ALLIANCE GOVERNANCE STRUCTURES ON PRODUCT INNOVATION PROJECT DECISION-MAKING

KOK ROBERT - PAUL A. CREEMERS


12:00 - 13:30
Lunch buffet
13:30 - 15:00
Parallel Sessions

	
	Sala Leonardo
	Sala Chagall
	Sala Agnesi
	Sala San Carlo Borromeo
	Sala Solari
	Sala Verdi

	
	Product Development Strategy

Chair :
Paul Coughlan 
	Product Architecture and Platform

Chair :
Koenraad Debackere
	Organizing for Product Development

Chair :
Harry Boer
	Marketing Users and Product Development

Chair :
Armand Hatchuel
	Product Development Process

Chair :
Abbie Griffin
	Networks and alliances in PD

Chair :
Keith Goffin

	13.30

-

14.00
	UTILIZATION-ALTERNATIVES BAROMETER FOR MEDICAL DEVICES AFTER BASIC RESEARCH IN UNIVERSITY OR RESEARCH INSTITUTES

KOBE CARMEN - PIETRO IMELLI - MALAY DESHPANDE
	MANAGERIAL PRACTICES IN PLATFORM-BASED MODULAR PRODUCT DEVELOPMENT: AN EXPLORATORY STUDY

WANG QI - AARNOUT C. BROMBACHER - JOHANNES I.M. HALMAN -  KAH H. CHAI
	ORGANIZING PRODUCT DEVELOPMENT STRATEGY, LEADERSHIP STYLE AND COLLABORATION OPENNESS IN SMES

DAMBRA LUIS - ROBERTO LUCHI, FERNANDO LIZASO, GUSTAVO SEIJO
	ADVANCING OUR UNDERSTANDING OF LEAD USER THEORY: INSIGHTS FROM AN EMPIRICAL EXPLORATION OF CONSUMERS’ LEAD USERNESS

PRÜGL REINHARD - MARTIN SCHREIER
	FROM MARKET INFORMATION TO MARKET KNOWLEDGE COMPETENCE:  UNCERTAINTY REDUCTION IN NEW PRODUCT DEVELOPMENT (NPD)

LIU REBECCA - SUSAN HART
	NEW SERVICE DEVELOPMENT PROCESS IN A STRATEGIC ALLIANCE

VALKEAPÄÄ EMMI - RITA SÖDERGÅRD -  MIIA JAATINEN -  RIITTA SMEDS

	14.00

-

14.30
	TECHNOLOGY COMMERCIALIZATION IN THE PUBLIC SECTOR : A MULTIPLE CASE STUDY.

CAERTELING JASPER - J.I.M. HALMAN  - A.G. DORÉE
	AN INVESTIGATION ON MODULARITY IN DESIGN AND IN MANUFACTURING AS A MUTUAL CONSEQUENCE: A CASE STUDY IN A TRUCK AUTOMAKER

CAUCHICK MIGUEL PAULO AUGUSTO - SILVIO R.I. PIRES
	THE ROLE OF FIRM INNOVATIVENESS AND INTERNAL BARRIERS OF INNOVATION IN THE NEW PRODUCTS/NEW MARKETS STRATEGIES FOLLOWED BY SMES

MOLINA-CASTILLO FRANCISCO J. – JOSE MUNUERA-ALEMÁN  - EEIK JAN  HULTINK   
	CHOOSING THE RIGHT CUSTOMERS FOR YOUR NEW PRODUCT DEVELOPMENT PROJECT

THONGPAPANL NARONGSAK - GINA C. O’CONNOR - SHIKHAR SARIN
	SERVICE INNOVATION AND KNOWLEDGE SPILLOVERS: EXPLORING PROTECTION STRATEGIES IN B2B CO-DEVELOPMENT RELATIONSHIPS

MAGNUSSON PETER - CHRISTIANE HIPP
	ORGANIZATIONAL FORMS FOR THE DEVELOPMENT OF NEW BROADBAND SERVICES: A DYNAMIC MODEL FOR THE DEGREE OF INTEGRATION BETWEEN COLLABORATING FIRMS

DITTRICH KOEN - JAN VAN DEN ENDE

	14.30

-

15.00
	SOCIO-ECONOMIC TECHNOLOGY ASSESSMENT - A COMPREHENSIVE APPROACH

STEININGER ROLAND - CHRISTOPH H. WECHT
	HANDLING COMMONALIZATION AND DIFFERENTIATION IN MULTI-BRANDED PLATFORM DEVELOPMENT

KARLSSON CHRISTER - MARTIN SKOLD
	NEW PRODUCT DEVELOPMENT PROCESS WITHIN SMES IN THE FURNITURE SECTOR

SCOZZI BARBARA - MARTTI LINDMAN -  FRANCESCO CILIBERTI
	DEVELOPING BRAND EXTENSIONS: STRATEGIES FOR SUCCESS

ATHANASSOPOULOU PINELOPI - GEORGE J.AVLONITIS
	THE IGNORANCE OF INFORMATION AT GATE MEETINGS.
VARNES CLAUS - JOHN K CHRISTIANSEN
	PROBLEMS IN CROSS-FUNTIONAL SOURCING DECISION PROCESS.

MOSES ANNA - PÄR ÅHLSTRÖM


15:00 - 15:30
Coffee/Tea Break

15:30 - 17:00
Parallel Sessions

	
	Sala Leonardo
	Sala Chagall
	Sala Agnesi
	Sala San Carlo Borromeo
	Sala Solari
	Sala Verdi

	
	Product Development Strategy

Chair :
Paul Coughlan 
	Product Architecture and Platform

Chair :
Koenraad Debackere
	Organizing for Product Development

Chair :
Eric Jan Hultink
	Design         Management

Chair :
Armand Hatchuel
	Product Development Process

Chair :
Abbie Griffin
	Networks and alliances in PD

Chair :
Keith Goffin

	15.30

-

16.00
	BALANCING GREEN AND NON-GREEN ISSUES: A PRELIMINARY TEST OF A MODEL FOR GREEN PRODUCT INNOVATION

DRIESSEN PAUL - BAS HILLEBRAND
	THE ARCHITECTURE IMPROVEMENT METHOD: SYSTEMIC LEARNING ABOUT STRATEGIC PRODUCT ARCHITECTURES

DE WEERD-NEDERHOF PETRA C. - STEVEN. J.A. TEUNS – PAUL L.H. HISSEL -  MARC J.F. WOUTERS
	BRIDGING THE BOUNDARIES BETWEEN TECHNOLOGY DEVELOPMENT, PRODUCT DEVELOPMENT AND PRODUCTION

LAKEMOND NICOLETTE - GLENN JOHANSSON - KRISTINA SÄFSTEN -  THOMAS MAGNUSSON 
	DESIGN MANAGEMENT AS A STRATEGY FOR SUSTAINABLE PRODUCT DEVELOPMENT

RUENGSORN DIANE - HOWARD ALLEN


	SUBTLE CONTROL: TENSIONS BETWEEN FLEXIBILITY AND EFFICIENCY IN NEW PRODUCT DEVELOPMENT

JØRGENSEN BRIAN 
	VALUE CREATION IN ASYMMETRIC NEW VENTURE DEVELOPMENT ALLIANCES: A MULTIPLE CASE STUDY IN HIGH-TECH SETTINGS

FAEMS DRIES - MADDY JANSSENS - RENÉ BOUWEN - BART VAN LOOY

	16.00

-

16.30
	NEW PRODUCT DEVELOPMENT TRADE-OFFS: AN EXPLORATORY INVESTIGATION

SCHAB LEE - NICK OLIVER
	EXPLORING THE NEXUS OF MODULARIZATION AND CONTINUOUS INNOVATION

GERTSEN FRANK - POUL KYVSGAARD HANSEN - HARRY BOER
	COOPERATION BETWEEN MARKETING AND R&D IN INDUSTRIAL INNOVATIVE PROJECTS

MATHLOUTHI INES - STAFFAN HULTÈN
	DESIGN ORIENTATION AS A DRIVER OF ORGANIZATIONAL CULTURE

CALABRETTA GIULIA - JORDI MONTAÑA - ORIOL IGLESIAS
	WHAT SLOWS REWORK DOWN: CAUSES FOR LOW PROBLEM SOLVING EFFICIENCY IN COMPLEX PRODUCT DEVELOPMENT

GOUEL PHILIPPE - SEBASTIAN K. FIXSON
	ASSESSMENT OF COLLABORATION CAPABILITIES IN NEW PRODUCT DEVELOPMENT AND NEW TECHNOLOGY DEVELOPMENT PARTNERSHIPS

TODD ANDREW - TONY HAYWARD - CLIVE REYNOLDS

	16.30

-

17.00
	WHERE TO FOCUS? INNOVATIONS IN THE FMCG MARKET

PICKER STEFAN - BENJAMIN NIEDERGASSEL - BARBARA PEDDINGHAUS -  MORITZ WINTER -  JENS LEKER
	EXPLORING THE LINKS BETWEEN PRODUCT AND ORGANIZATIONAL ARCHITECTURES: AN EMPIRICAL STUDY OF OPEN AND CLOSED SOURCE SOFTWARE

ALAN MACCORMACK
	HOW AND HOW MUCH R&D AND MARKETING SHOULD BE INTEGRATED? THE ROLE OF PRODUCT INNOVATIVENESS

RUBERA GAIA - ANDREA ORDANINI
	CASE STUDY ON THE DESIGNER’S ROLE IN A PRODUCT DEVELOPMENT PROCESS

FERNANDES ANTONIO - SONIA L.S. VIEIRA - R.M.NATAL JORGE
	THE IMPACT OF SOURCING STRATEGY AND TASK CHARACTERISTICS ON DESIGN-MANUFACTURING INTERACTION

OLAUSSON DANIEL 
	A NETWORK TOPOLOGY APPROACH TO INNOVATION PROCESS: GLOBAL BEHAVIOR ANALYSIS OF PROJECT TEAMS AS SOCIAL SYSTEMS.

BERBER AYKUT


17:00 – 17:45
Plenary session: Sala Leonardo
Industrial keynote address 2: Lowie Vermeersch, Chief designer, Pininfarina

(http://www.pininfarina.com/eng/e_index.html)
20:30 - 23:00
Conference Dinner: Palazzo Clerici (via Clerici 5, Milano) 
Tuesday, June 13, 2006

08:30 - 10:00
Parallel Sessions
	
	Sala Leonardo
	Sala Chagall
	Sala Agnesi
	Sala San Carlo Borromeo
	Sala Solari
	Sala Verdi

	
	Product Development Strategy

Chair :
Abbie Griffin 
	Product Development Performance and Control

Chair :
Harry Boer
	Product Development in Services and Software

Chair :
Tommaso Buganza
	Design         Management

Chair :
Eric Jan Hultink
	Product Development Process

Chair :
John Christensen
	Networks and alliances in PD
Chair :
Antonio Fernandes

	08.30

-

09.00
	RESEARCH DESIGN CHOICES IN PRODUCT DEVELOPMENT RESEARCH: REPLICATING AND EXTENDING INTERPROD

LEDWITH ANN  - PAUL COUGHLAN -  JOHN BESSANT
	CONCEPTUALIZING AND OPERATIONALIZING FIRM INNOVATIVENESS THROUGH DECISION PERSPECTIVE: A CROSS-DISCIPLINARY STUDY

CALABRETTA GIULIA - BORIS DURISIN
	SOFTWARE DEVELOPMENT, THE CMM ENVIRONMENT, AND LEARNING: SOME EMPIRICAL FINDINGS

LO STORTO CORRADO - EMILIO BELLINI
	IDENTITY RECOGNITION IN PRODUCT DESIGN: AN APPROACH FOR DESIGN MANAGEMENT

WARELL ANDERS 
	INVENTORS AND INNOVATORS IN LARGE ORGANISATIONS – THE CHALLENGE OF MAINTAINING CREATIVE SPACE AND CAPABILITIES

ANDERSSON HANS - CHRISTIAN BERGGREN
	INNOVATIVENESS AND NETWORK COMPETENCE: AN INTEGRATION AND EMPIRICAL EXAMINATION

RODRIGUES CRISTINA - E. M.G.P. FERNANDES - F.V. MARTINS

	09.00

-

09.30
	UNDERSTANDING THE DRIVERS OF INNOVATION  & NEW PRODUCT SUCCESS  :  A COMPARISON

PALADINO ANGELA
	OPERATIONALIZATING PRODUCT INNOVATIVENESS:  A PROPOSED METHODOLOGY

KAHN KENNETH  
	FROM ‘CLOSED’ TO ‘OPEN’ INNOVATION IN SOFTWARE DEVELOPMENT

OLIVER NICK - GEORGE OLCOTT
	THE APPEARANCE OF "ACTIVE FASHION": SEMANTIC MAPPING OF THE NOKIA 5100 DESIGN PROCESS

KARJALAINEN TONI-MATTI  
	A CONCEPTUALISATION OF DESIGN CONTEXT TO EXPLAIN DESIGN TRADE-OFFS IN THE AUTOMOTIVE INDUSTRY

RIEDEL JOHANN - R BELECHEANU - KS PAWAR
	NOKIA’S STRATEGIC CHANGE BY MEANS OF ALLIANCE NETWORKS. A CASE OF ADOPTING THE OPEN INNOVATION PARADIGM?

DITTRICH KOEN 

	09.30

-

10.00
	INNOVATION PORTFOLIO MANAGEMENT:  RELATING PRACTICES TO OUTCOMES 

KILLEN CATHERINE - ROBERT A HUNT - ELKO J KLEINSCHMIDT
	DIFFERENTIATING PERFORMANCE MEASUREMENT ALONG THE R&D PROCESS

LAZZAROTTI VALENTINA - CHIESA VITTORIO -  FRATTINI FEDERICO -  MANZINI RAFFAELLA
	DO SMALL SOFTWARE COMPANIES NEED PORTFOLIO MANAGEMENT?

VÄHÄNIITTY JARNO  
	TODAY, IT'S NEW!  AND TOMORROW? PERCEIVED PRODUCT NEWNESS IN RELATION WITH PRODUCT LIKING OVER TIME.

MICHAUT ANNE - STAN KNOOPS


	TRANSFORMATIONS OF MENTAL CONTENTS IN A DESIGN PROCESS

NEVALA KALEVI - SAARILUOMA P. - NEVALA K. - KARVINEN M.
	DILEMMA'S OF OPEN INNOVATION

DE WIT JAN - B. DANKBAAR, G. VISSERS


10:00 - 10:30
Coffee/Tea Break

10:30 - 12:00
Parallel Sessions

	
	Sala Leonardo
	Sala Chagall
	Sala Agnesi
	Sala San Carlo Borromeo
	Sala Solari
	Sala Verdi

	
	Product Development Strategy

Chair :
Abbie Griffin 
	Product Development Performance and Control

Chair :
Armand Hatchuel
	Product Development in Services and Software

Chair :
Paul Coughlan
	Leadership and Culture in Product Development

Chair :
Eric Jan Hultink
	Product Development Process

Chair :
John Christensen
	Product Development in a Global Context

Chair :
Keith Goffin

	10.30

-

11.00
	INNOVATION, IMITATION AND DIFFUSION OF DOMINANT PRODUCT LANGUAGES
DELL'ERA CLAUDIO - ROBERTO VERGANTI
	ASSESSMENT OF THE BENEFITS OF AN ASSUMPTIONS CONTROL APPROACH TO PRODUCT PROGRAMME MANAGEMENT

REEVES PAUL - JOY BATCHELOR - DAVID BEADLE
	THE DRIVING FORCES OF PRODUCT DEVELOPMENT ACTIVITY: A STUDY IN THE SERVICE SECTOR

STOREY CHRISTOPHER 
	THE ROLE OF ORGANISATIONAL CULTURE IN THE EARLY PHASES OF THE INNOVATION PROCESS

KOHN STEFAN - HOLGER ERNST - STEFAN HÜSIG
	THE CRITICAL REVIEW OF NEW PRODUCT DEVELOPMENT IN BUILDING MATERIALS INDUSTRY IN SLOVENIA 

BAJT KLARA - BORIS SNOJ
	GOVERNING GLOBAL INNOVATION AFFECTING INDUSTRY STRUCTURE - THE ROLE OF EUCALYPTUS FIBER IN THE PULP AND PAPER INDUSTRY

HURMELINNA - LAUKKANEN PIA - HANNA KUITTINEN - JAANA SANDSTRÖM -  MARIA BARBOSA LIMA TOIVANEN

	11.00

-

11.30
	FIGURING OUT THE TIMING OF ENTRY: WHAT DOES THE PIONEER LOOK LIKE?

TUPPURA ANNI  
	INTEGRATED CONTROLLING OF TECHNICAL AND STRATEGIC TARGETS IN THE DEVELOPMENT OF COMPETITIVE PRODUCTSCOMPETITIVE PRODUCTS

SANTOS JOSE - J. AMARO DOS SANTOS - PETER OHLHAUSEN
	PREDICTABILITY OF SUBSCRIBER BASE GROWTH OF AN INTERNET SERVICE : THE CASE OF AOL.

MÄKINEN SAKU
	HRM PRACTICES, INNOVATIVENESS AND PERFORMANCE- THE MEDIATING ROLE OF ORGANIZATIONAL TRUST

PUUMALAINEN KAISU - RIIKA ELLONEN - KIRSIMARJA BLOMQVIST - KARI JANTUNEN
	AN INTEGRATED IDEF0/PRINCE2 APPROACH TO IMPROVE THE RELIABILITY OF PRODUCT/PROCESS DEVELOPMENT PROJECTS

ISMAIL HOSSAM - MUSTAFA RASHID
	NPD FLEXIBILITY IN NEW TECHNOLOGY BASED FIRMS

BUGANZA TOMMASO - MARTIN GERST - ROBERTO VERGANTI

	11.30

-

12.00
	CRAFTING NOVEL PRODUCT CONCEPTS: CONCEPT SHIFTING AND THE RADICAL DEVELOPMENT PROCESS

SEIDEL VICTOR 
	A CONTRIBUTION TO THE ALIGNMENT OF STRATEGY INNOVATION MANAGEMENT AND PROJECT CONTROLLING

OHLHAUSEN PETER - J. AMARO DOS SANTOS, MICHAEL BUCHER
	THE LAUNCH OF INNOVATIVE SERVICES : LESSONS FROM AUTOMOTIVE TELEMATICS

LENFLE SYLVAIN - CHRISTOPHE MIDLER
	THE QUALITY PATH - LINKING MANAGERIAL QUALITY PERCEPTIONS TO PRODUCT DEVELOPMENT COMPETENCIES

OLSEN JOHANNE R. - HANNE HARMSEN
	PRODUCT DEVELOPMENT LEAD-TIME REDUCTION IN THE SWEDISH MANUFACTURING INDUSTRY

PERSSON MAGNUS - LARS TRYGG -  PÄR ÅHLSTRÖM
	CHALLENGES ASSOCIATED WITH KNOWLEDGE SHARING IN INTERNATIONAL PRODUCT DEVELOPMENT TEAMS

SONNE ANNE-METTE - HANNE HARMSEN


12:00 - 13:30
Lunch buffet
13:30 – 14.15
Plenary session: Sala Leonardo
Industrial Keynote address 3: Roberto Vavassori, Business Development Director, Brembo (http://www.brembo.com/ENG) 
14.15 – 15.45
Parallel Sessions
	
	Sala Leonardo
	Sala Chagall
	Sala Agnesi
	Sala San Carlo Borromeo
	Sala Solari
	Sala Verdi

	
	Product Development Strategy

Chair :
Paul Coughlan
	Knowledge and Product Development

Chair :
Harry Boer
	Innovation, Experience and Retail

Chair :
Tommaso Buganza
	Creativity in Product Development

Chair :
Eric Jan Hultink
	Product Development Process

Chair :
Antonio Fernandes
	Product Development in a Global Context

Chair :
John Christensen

	14.15
-

14.45
	TECHNOLOGY DIVERSIFICATION, TECHNOLOGY COHERENCE AND INNOVATIVE PERFORMANCE.

LETEN BART - BART VAN LOOY -  RENE BELDERBOS
	DEVELOPING AND TESTING SCALES FOR THE MEASUREMENT OF KNOWLEDGE TRANSFER IN PRODUCT DEVELOPMENT ACTIVITIES

PRAEST KNUDSEN METTE
	FOOD PRODUCERS' PRODUCT DEVELOPMENT - WITH REGARD TO THE REQUIREMENTS OF RETAIL CHAINS

SKYTTE HANS
	MANAGING CREATIVITY PROCESS IN INNOVATION DRIVEN COMPETITION

BEN MAHMOUD-JOUINI SIHEM - FLORENCE CHARUE-DUBOC, FRANÇOIS FOURCADE
	THE ROLE OF METAPHORS AND STORIES FOR POST-PROJECT REVIEWS

GOFFIN KEITH - URSULA KONERS
	A CASE STUDY IN THE INTERNATIONAL FINANCE AND DEVELOPMENT OF A NEW PRODUCT:DDD

WESTON RAE

	14.45
-

15.15
	PATENTS AND NEW PRODUCT DEVELOPMENT: STRATEGIC DISCONNECT

ANDRUS DEBORAH 
	KNOWLEDGE SHARING AND INNOVATION PERFORMANCE

PUUMALAINEN KAISU - JANTUNEN ARI – HURMELINNA -LAUKKANEN PIA
	‘DESIGNER MANUFACTURER RETAILER’ CONFIGURATIONS: AN EMPIRICALLY DERIVED TAXONOMY

ABECASSIS-MOEDAS CELINE - PIERRE-JEAN BENGHOZI
	FROM NPD TO NDS: HOW COMPANIES MANAGE INNOVATION FIELDS

LE MASSON PASCAL - ARMAND HATCHUEL - BENOIT WEIL

	FACILITATING COMMON UNDERSTANDING IN COLLABORATION: BOUNDARY OBJECTS IN GROUP DISCUSSIONS

HIRVENSALO ANTERO
	INTERNATIONAL PRODUCT DEVELOPMENT COOPERATION IN SMALL SOFTWARE FIRMS

KYRKI ANNA 

	15.15
-

15.45
	INTELLECTUAL PROPERTY PROTECTION, COMPLEMENTARY ASSETS AND ACCESS TO FUNDING: WHEN CAN INNOVATORS APPROPRIATE RENTS FROM TECHNOLOGICAL PRODUCT INNOVATIONS ?

PIOTROWSKA JOANNA
	TOWARDS A SEMANTIC-BASED PLATFORM TO IMPROVE KNOWLEDGE MANAGEMENT IN COLLABORATIVE PRODUCT DEVELOPMENT

SRITI MOHAMED-FOUED - BENOIT EYNARD -  PHILIPPE BOUTINAUD -  NADA MATTA -  MANUEL ZACKLAD
	GOING BEYOND TECHNOLOGY: CONSTITUENTS OF NEWNESS OF 'CONTENT-SPECIFIC EXPERIENTIAL PRODUCTS'

ILHAN BEHICE
	EXPLORING DIFFERENCES BETWEEN INVENTORS, CHAMPIONS, IMPLEMENTERS AND SERIAL INNOVATORS IN  DEVELOPING NEW PRODUCTS IN LARGE, MATURE FIRMS

GRIFFIN ABBIE - EDWARD W. SIM  - BRUCE VOJAK - RAYMOND L. PRICE
	GOVERNANCE MODES FOR COMPONENT DEVELOPMENT OF LARGER SYSTEMS: A MODEL AND EMPIRICAL TEST

VAN DEN ENDE JAN - FERDINAND JASPERS
	USING SEMIOTIC TOOLS TO IMPROVE INTERNATIONAL PRODUCT DEVELOPMENT

HONKANIEMI SANNA


15:45 - 16:15
Plenary session: Sala Leonardo
Christer Karlsson, Copenhagen Business School: Conference Summary

Best paper award, outlook to IPDMC 07, closing of the conference
