
31 May 2010
Plan for the doctoral workshop at IPDMC Murcia, 2010.

The PhD workshop takes place at: Nelva Hotel (http://www.hotelmurcianelva.com/)

Saturday June 12
12,00 - 12,30 Welcome snack

12,30 – 12,35 Welcome and introduction - Armand & John

12,35 
Pep-talk 1: Armand  – Why Management studies are different from other types of research. 
13,00 
Pep-talk 2: John: The use of different lenses in research on management of product development.

13,20 – 17.30 Project discussions in groups. 

All participants present their projects in the teams and discuss these. Each team consists of 4-5 doctoral students and one senior researcher. All team members should download and read at least the papers in their group before the workshop.
Papers are downloaded from the website - using your EIASM logon and password:

Website: http://www.eiasm.org/frontoffice/event_announcement.asp?event_id=626
Each group designates a “rapporteur” which is not the senior researcher 

Discussions in the groups follows this structure:  

a) Each student present own project in 20 minutes maximum.

b) Everybody else makes notes

c) All reflects in 20 minutes on areas for improvement in each project. Feedback should take account of the stage of development of the project, and focus on both content and process.
d) Feedback to each individual project

e) Shared learning issues across projects and themes

f) Presentation in plenum prepared
17,00 – 18,00 
Plenum summing up: each rapporteur makes a 7 minutes report of the main points of the group discussion
18,00 – 18,30 
A keynote address from founder of IPDMC, professor, Christer Karlsson.
19,00 - 
. 
Dinner for PhD students and faculty at Nelva Hotel
Sunday June 13
9,00 – 9,30
Plenum: Thoughts and reflections on challenges on doctoral projects (open discussion after the reports from the groups Saturday sessions) 

9,30 – 10,45
Publication and dissemination strategies for Doctoral students

· Empirical and conceptual research on product development management, Jan Kratzer, associate editor, The Journal of Creativity Innovation Management.

· How to produce publishable research on management of product development? Editor, Anthony Di Benedetto, The Journal of Product Innovation Management.

10,45 – 11,15 
Discussion on publication challenges and implications for projects
11,15 – 11,45 
What is it to be a researcher? Roles and responsibilities. Address by chairman of the conference: Professor Christer Karlssson, Copenhagen Business School

11,45 – 12,00 
Closing
Lunch - kindly sponsored by the conference organizers.

Senior faculty members at the Doctoral workshop at IPDMC Twente 2009: 

· Arnmand Hatchuel, Professor,  Ecole Des Mines De Paris  60 Boulevard Saint Michel  75006 Paris  France Tel: 33 1 40519109 Fax: 33 1 40460301, Hatchuel@Ensmp.Fr
· John K. Christiansen, Professor, Copenhagen Business School  Dept. Of Operations Management  Solbjerg Plads 3  2000 Frederiksberg  Denmark Tel: 45 38152423 Fax: 45 38152440, Johnc@Cbs.Dk
· Thomas, P. Hustad, Professor,  Kelley School Of Business  Indiana University  1309 East Tenth Street  47405-1701 Bloomington  U.S.A. Tel: 1 812 8551160 Fax: 1 812 8558679 Email: Hustad@Indiana.Edu
· Keith Keith Goffin, Professor of Innovation and New Product Development, Director Centre for Innovative Products and Services (CIPS), Director Innovation and Process Management Community, Tel: 0044-1234-754871, E-Mail: k.goffin@cranfield.ac.uk.
· Anthony Di Benedetto, Professor, Fox School of Business and Management, Temple University, Philadelphia, PA, Speakman 330, 1810 North 13th Street, Philadelphia, PA 19122-6083, Phone: (215) 204-8147, Fax: (215) 204-6237, E-mail: anthony.dibenedetto@temple.edu

· Jan Kratzer, Professor, associate editor The Journal of Creativity Innovation Management, Technische Universität, Berlin, jan.kratzer@tu-berlin.de
· Christer Karlsson, Professor, Dean of Exceutive Education, Copenhagen Business School, The Department Of Operations Management, Solbjerg Plads 3, B.5.24 2000 Frederiksberg - Dk, Tel.: +45 3815 2387, Fax:+45 3815 2440, E-Mail: Ck.Om@Cbs.Dk
Using a clustering process based on core subjects has formed the four groups listed below. To produce somewhat similar sizes of groups projects are distributed among 4 possible groups. We understand that several projects might be considered of relevance also in other groups, but hope for your understanding and also encourage all participants to talk across the formed groups. There will be time for that also. Networking across the whole event is a very important part of the whole conference.
	Group 1: (John)
	

	Haller, Joerg
	Towards Open Evaluation: Methods, Outcomes And Influencing Factors Of Evaluation In Innovation Contests And Crowdsourcing Approaches

	Lundø Tranekjer, Tina
	Knowledge Transfer In The Context Of Open Innovation

	Plank, Sarah
	“Not-Invented-Here”: An Exploratory Study On Outside-In Processes

	Yström, Anna
	Managing And Organizing Distributed Creativity

	Moreno-Moya, María
	Antecedents And Consequences Of New Product Creativity

	Group 2: (Armand)
	

	Brown, Ingi

	Toolkits For Supporting Collaborative Innovative Design

	Cui, Zhijian
	How Does The Concentration Of Organizational Power Influence Product Architecture

	Seitz, Juergen
	How Do Innovators In Internet Startups Handle The Fuzzy Front End (Ffe) Of Product Innovation? 

	Pétré, Friedrich
	Dimensions And Effects Of Customer-Based Determinants Of New Product Performance

	Resak Kathrin
	Organizing For Ambidexterity: The Interplay Between Structural And Contextual Mechanisms Through A Multi Level Lens

	Group 3: (Keith)
	

	Agogue, Marine
	How To Stir Up Innovation In Clusters: Economy, Dynamics And Organization For The Design Of Nascent Industrial Fields

	Arnoux, Frédéric
	Building Radical Innovation Strategies: Contributions And Limitations Of Innovative Design Theories. The Case Study Of An Aeronautics Firm

	Cokpekin, Özge
	Expertise For Innovation:How Do Firms Foster Organizational Creativity For Product Innovation?

	Felk, Yacine
	Exploratory Activities And Advanced Research Projects Evaluation And Monitoring: A Case-Study In The Semiconductor Industry

	Bentahar, Yasser
	Secure Knowledge In New Product Development Processes Into The Aerospace Industry.

	Group 4: (Tom)
	

	Ben Temellist, Asma
	The Management Of The Qualty-Cost-Time Triangle: The Case Of Tunisan Subcontractors In Clothing Industry

	Korotkova, Natalia
	Enterprise-Consumer Cooperation At The Early Stages Of New Product Development Process: Users As Co-Developers

	Lindahl, Ingela
	The Interplay Between Product Design And Market Strategy

	Korotkova, Natalia
	Enterprise-Consumer Cooperation At The Early Stages Of New Product Development Process: Users As Co-Developers

	Mahr, Dominik
	Customer Co-Creation: Its Nature And Impact During The Innovation Process Of High-Tech Services
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