EIASM 4th Workshop on Market Driven Supply Chains
24th – 25th March 2010, Brussels
Day 1: Wednesday 24th March
	Time
	Session Title
	Chair / Presenters

	09 :00 – 09:30
	Registration
	

	09:30 – 10:00
	Welcome and Introductions
	Prof. Martin Christopher

	10:00 – 11:00
	Keynote 
Market driven supply chains: The challenge
	Dr. Janet Godsell


	11:00 – 11:30
	COFFEE
	

	11:30 – 12:30
	Session 1: Conceptual perspectives 
1. Recent trends in the literature on the impact of marketing in supply and demand chain (Bak Ozlem) 
2. Conceptual foundation for the DCM approach: propositions for extension (Tretyak Olga)
	Prof. Martin Christopher

	12:30 – 13:45
	LUNCH
	

	13:45 – 14:45
	Session 2: Agility 
3. Response ability: a strategic agility requirement for supply chains (Mavengere Nicholas Blessing)
4. Achieving agility at Nokia Siemens networks through project management (Martin Christopher and Barbara Gaudenzi)
	Dr. Omera Khan

	14:45 – 15:45
	Session 3: Demand driven
5. Demand management and the operational interface in a b2b service environment (David Walters)
6. Open pipeline planning and staged postponement for demand-driven fulfillment in high variety environments (Bart McCarthy)
	Dr. Janet Godsell

	15:45 – 16:15
	COFFEE
	

	16:15 – 17:15
	Session 4: Customer perspectives
7. Aligning the supply chain to deliver customer value (Tim Waddington and Keith Bell)
8. Customers service in the supply chain management dynamic: automotive case study (Naoui Fatiha)
	Prof. Bart McCarthy

	17:15 – 18:00
	Emerging Themes
· Small group discussion with feedback in plenary
· Review of day 1
	Prof. Martin Christopher
Dr. Janet Godsell


Day 2: Thursday 25th March
	Time
	Session Title
	Chair / Presenters

	08:45 – 09:00
	Welcome and reconnect
	Prof. Martin Christopher
Dr. Janet Godsell

	09:00 – 10:00
	Session 5: Network perspectives
9. The network-level efficiency: towards a new way of implementing supply chain management (Charles Fredouet, Frank Guerin and Romain Lambert)
10. Humanitarian needs demand supply chain management: 
a network approach to responding to disaster relief operations (Tomasini Rolando)
	Dr. Omera Khan

	10:00 – 11:00
	Session 6: Enabling SCM through IT/IS
11. The implications of advanced web technologies for the emergence of market driven SCM (Nishioka Kenichi,Chieko Minami, John Dawson)
12. The business relationship as the context for value creation 
-a single case study of enterprise modeling to support it-enabled (Engelseth Per and  Anniken Karlsen) 
	Prof. Martin Christopher

	11:00 – 11:30
	COFFEE
	

	11;30 – 12:30
	Session 7: Social perspectives
13. Social entities in a food supply chain (Skytte Hans)
14. Evaluation of the total supply chain risk. Taking the customer's perspective (Regina Wencke Schröder)
	Dr. Janet Godsell

	12:30 – 13:45
	LUNCH
	

	13:45 – 15:45
	Market Driven Supply Chain Strategy: The current landscape and future direction
· Small group work with feedback in plenary
	Prof. Martin Christopher
Dr. Janet Godsell

	15:45 – 16:00
	Workshop Review
	Prof. Martin Christopher
Dr. Janet Godsell



