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A different approach
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A different perspective
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A different perspective
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Developing inclusive business models
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BRANDS IN ACTION v = SUSTAINABLE LIVING v | INNOVATION v Search

@ SUSTAINABLE UNILEVER SUSTAINABLE LIVING PLAN SUMMARY

LIVING
> OUR APPROACH TO Sl Loloh
SUSTANABILITY DRIVING SUSTAINABLE GROWTH

> OUR STRATEGY Launched in November 2010, the Unilever Sustainable Living Plan sets out to decouple our growth from our
environmental impact while increasing our positive social impact. It is our blueprint for sustainable business.

ABOUTUS v

> UNILEVER
SlEhi U CLE Our Plan sets out three big goals. Underpinning these goals are nine commitments supported by targets spanning our
t‘UX‘NI‘A‘?L.\\‘ social, environmental and economic performance. Our Plan is distinctive because it spans our entire portfolio of brands,

: all countries in which we sell our products and it applies across the whole value chain — from the sourcing of raw

> EMBEDDING materials to our factories and the way consumers use our products. We have established objective measurement
SUSTAINABILITY techniques, including appropriate estimates and assumptions, for each of our targets.

> VALUES &
STANDARDS

> OUR GOVERNANCE

> REPORTING OUR

= = IMPROVING | REDUCING ENVIRONMENTAL IMPACT | ENHANCING LIVELIHOODS
> ENGAGING WITH HEALTH & WELL-
STAKEHOLDERS BEING

> PUBLIC POLICY &

ADVOCACY 1 2 3 4 5 6 9
> RESPONDING TO Health & Improving Q| Greenhouse | Water use Waste & Sustainable i i it Inclusive
STAKEHOLDER hygiene nutrition gases packaging sourcing he for women business
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Developing inclusive business models
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Creating Shared Value | Nestlé Global
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Change Country | Contact us

2\ Nestlé Good Food, Good Life

Creating Shared Value

You are here: Creating Shared Value
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What is CSV? Nestlé in Society: Creating Shared Value

Nutrition

Rural development and - Creating
responsible sourcing
A Shared Value

o Forum 2014
Environmental sustainability orum
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Human rights and compliance
Our people f " 4 Nestlé, in collaboration >
Performance . i with the United Nations

\§ Qsol: Nestlé

Conference on Trade

and Development, is

Downloads J ’ co-hosting the 6th CSV
= Forum

Case studies

Follow us
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COMING SOON

Creating Shared Value
Forum 2014

We play an important role in With demand set to rise by Rural development is at the

offering the right kind of 50% by 2030, the world is very heart of our Company DAYS
products and helping facing a fresh water crisis. and one of our three CSV

consumers make the right We're determined to help focus areas.

nutritional choices. address this crisis.
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Developing inclusive business models
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